JOSEPH CURRAN

Vice President of Sales & Marketing
Joseph Curran brings more than 20 years of hospitality experience to his role as Vice President of Marketing for Hotel Nikko San Francisco.  In this position, he oversees Revenue Management, Group Sales, Catering and Convention Services, Individual Business Travel and Reservations for Union Square’s premier business hotel.  
Under his direction, the hotel has become famous for its playful advertising and powerful PR campaigns as well as its award-winning collateral.  Having studied Computer Engineering at the University of Michigan, Curran quickly embraced social media and electronic marketing.  He created the hotel’s alluring virtual concierge, Nikko Gal, who can be found dispensing tasty tidbits about events and promotions on the hotel’s fan-friendly Twitter and Facebook pages.
SEAMLESS HOSPITALITY LETS GROUPS FOCUS ON BUSINESS

With its 22,000-square-feet of elegant meeting and banquet space, serene guestrooms, chic Restaurant Anzu and Rrazz Room featuring world-class entertainment, Hotel Nikko provides an urban oasis for groups meeting in one of the world’s most vibrant cities.   

“We specialize in seamless hospitality.  We focus on providing impeccable service, memorable cuisine and state-of-the-art meeting facilities so groups can focus on meeting their business objectives while enjoying the hospitality for which San Francisco is famed,” explains Curran.
Since joining Hotel Nikko in 2006, Curran has increased the hotel’s top-line revenue and profitability by more than nine percent each year, except for during the recession in 2009.  He attributes this success to strategic online campaigns that have driven clients directly to the hotel’s website and significantly reduced third-party commissions and an engaged team which he encourages to be unique and memorable when selling the property.
A recognized leader in the industry, Curran has taught Hotel Sales & Marketing at San Francisco State University.  He is also an avid student and recently obtained an MBA from the University of San Francisco, graduating with Beta Gamma Sigma Honors.
Before joining Hotel Nikko, Curran served as Director of Sales & Marketing at Savor, the food & beverage provider for San Francisco’s convention facilities, including the Moscone Convention Center.  There, he elevated the profile of the cuisine by introducing the “Celebrated Chefs of San Francisco” program which showcased entrees from The City’s leading restaurants on the banquet menu.  “San Francisco is the ultimate foodie destination.  By bringing the city’s best restaurants to our menu, we were able capture food & beverage business that would have otherwise gone offsite,” notes Curran.
From 1997 to 2004, he worked at San Francisco’s landmark Palace Hotel. His ability to consistently exceed sales goals led to a series of promotions from Catering Sales Manager to Director of Group Sales.  Curran began his hospitality career with Hyatt Hotels in the San Francisco Bay Area where he gained experience in all facets of food & beverage operations.

A strong advocate for giving back to the community, Curran donates his time and resources to the Center for Early Intervention of Deafness and the Blind Babies Foundation.  When he is not working, he loves spending time with his wife and two young daughters at their home in 
San Francisco.

